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Welcome to the September Issue
Registration is Now Open for the Leading Marina and Boatyard 

Conference!
The International Marina and Boatyard Conference is THE leading marina and boatyard conference. It is geared 
specifically toward marina and boatyard owners; operators and managers; as well as dock masters; harbormasters; 
boat builders and repairers; and industry consultants. IMBC is where dedicated marine professionals gather to 
exchange information, talk about the future of the industry, and get down to business!

• Exhibit Hall (over 145 booths)
• Over two dozen seminars (specialized tracks)
• Small group workshops
• Regional “Hot-Button” roundtables
• Networking events
• Entry-level training- Marina 101
• NEW Electrical Codes Pre-Conference Workshop
• Tour of local marinas and boatyards

Register Here

Tampa Area Marina 101 & Marina & Boatyard Study Tour

IBEX Super Sessions

The Association of Marina Industries has partnered with IBEX to offer our Marina 101 course on September 29th 
followed by a one-day Marina & Boatyard Study Tour on September 30, 2019, in Tampa, Florida. These courses are 
considered “super sessions” leading into IBEX.

The Marina 101 course is a four-hour marina industry introduction course geared towards individuals with little or 
no marina experience who may be looking to get into the industry by way of an advancement opportunity, career 
shift or interest in purchasing or developing a marina. This course consists of nine individual presentations.

Presentations cover the topics of day-to-day and seasonal operations, maintenance, emergency preparedness, 
long-term planning, financial reports and the various roles of a marina manager. Tor egister for Marina 101, visit 
www.marinaassociation.org and click on the “events” tab at the top. Or visit the IBEX website at www.ibexshow.
com and click on the “education”tab.

The Marina & Boatyard Study Tour is a mobile training course that takes participants on an exclusive tour of 
marinas for an in-depth look at the operations of several types of facilities. At the end of the day, attendees 
participate in a facilitated roundtable discussion and SWOT (strength, weaknesses, opportunities, threats) analysis 
ofeachmarina.This year the Study Tour stops at five Tampa area marinas: Harborage Marina, Safe Harbor Pier 77, 
Pasadena Marina, Gulfport Municipal Marina, and Marker 1 Marina. To register for the Marina & Boatyard Study 
Tour, visit www.marinaassociation.organd click on the” events” tab at the top. Or visit the IBEX website at www.
ibexshow.com and click on the “education”tab.

For people new to the industry, we highly recommend taking both courses together 
to gain from both a classroom learning setting and also a hands-on look at various 
marinas and how they operate. However, the classes are offered separately, as 
stand-alone events.

Industry News

https://marinaassociation.org/imbc
http://www.marinaassociation.org/
https://www.ibexshow.com/
https://www.ibexshow.com/
http://www.marinaassociation.org/
https://www.ibexshow.com/
https://www.ibexshow.com/
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“We are happy to be a part of the educational sessions 
IBEX has to offer their attendees. We continue to look 
for opportunities to educate people who are interested 
in getting involved in the marina industry and further 
educate those already immersed in the industry,” said 
AMI Training Coordinator Merritt Alves.

The Association of Marina Industries (AMI) is a non-profit 
membership organization providing management 
training, education, and information about research, 
legislation, and environmental issues affecting the 
marina industry.

Marina Management Training in 
Ontario

Intermediate Marina Management Course (IMM) 
Heading to Barrie, Ontario, December 2019

The Association of Marina Industries (AMI) has partnered 
with Boating Ontario to bring our most popular training 
course, the Intermediate Marina Management Course 
(IMM), to Barrie Ontario, December 1-5, 2019.

“I have been working closely with Boating Ontario to 
bring this course to their doorstep,” said AMI’s Training 
Coordinator, Merritt Alves. “Boating Ontario has a 
healthy marina membership with marina managers 
who are looking for additional training opportunities 
and have shown a growing interest in our Certified 
Marina Manager (CMM) and Certified Marina Operator 
(CMO) certifications.”

“Offering this exceptional training right here in 
Ontario not only saves our members travel costs, it 
also broadens the education opportunity for more 
members to participate,” said Boating Ontario CEO Rick 
Layzell. “The MarineWorx Development Fund provides 
a $100 discount towards AMI membership costs for any 
Boating Ontario member. In addition, MarineWorx will 
offer a $500 credit for (up to) 10 member employees 
who complete the December 2019 training.”

The IMM course is ideal for both full charge marina 
managers and operation managers looking to further 
their careers and increase their network within the 
marina industry. In order to attend the course, the 
applicant must have one year of marina management 
experience. The IMM course is the first step toward the 
highly recognized Certified Marina Manager (CMM) or 
Certified Marina Operator (CMO) designations. Upon 

Industry News
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completion of the IMM course, students must then 
attend the Advanced Marina Management (AMM) 
course before applying for certification.

By attending the IMM course, students will be exposed 
to new ways of dealing with issues and challenges 
common throughout the marina industry. The course 
covers marina-specific topics including marina law, 
contracts, risks and liabilities, staff management, fire-
and-emergency-response planning, environmental 
management, health and safety compliance, and how 
to best market your marina to stay competitive in 
today’s climate.

Course fees include hotel stay, breakfast and lunch each 
day, an opening reception and a closing dinner, along 
with all course materials. The fee is $2,995 (U.S.) for 
AMI members and $3,470 (U.S.) for non-members. To 
register for the course visit https://marinaassociation.
org/immcourseschedule and click on the December 
application.

AMI has been training and certifying marina 
professionals for over 30 years. There are currently 406 
Certified Marina Managers (CMMs) and 43 Certified 
Marina Operators (CMOs) throughout the world.

AMI is a nonprofit membership organization providing 
management training, education, and information 
about research, legislation and environmental issues 
affecting the marina industry. To join AMI, visit www.
marinaassociation.org and click on “become amember”.

For more information about AMI courses, visit www.
marinaassociation.org and click on the “training” tab. 
You can also email malves@marinaassocition.org or 
call 401-682-7340.

Association of Marina Industries 
Certification Course Schedule

The Association of Marina Industries has opened 
registration for their fall and winter marina management 
courses. Candidates must successfully complete both 
the Intermediate Marina Management (IMM) Course 
and the Advanced Marina Management Course before 
applying for with the Certified Marina Manager (CMM) 
or Certified Marina Operator (CMO) certification.  For 
more...

https://marinaassociation.org/immcourseschedule
https://marinaassociation.org/immcourseschedule
http://www.marinaassociation.org/
http://www.marinaassociation.org/
http://www.marinaassociation.org/
http://www.marinaassociation.org/
mailto:malves@marinaassocition.org
https://ami.membershipsoftware.org/files/Certification%20Calendar%20PR%20FINAL.pdf
https://ami.membershipsoftware.org/files/Certification%20Calendar%20PR%20FINAL.pdf
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The 2019 Professional Marina Resource Guide is now available!
AMI’s Professional Marina Resource Guide serves as an invaluable resource to those 
who desire access to professionals and companies who provide products and services 

for the marina industry.

The Professional Marina Resource Guide is brought to you as a service of the Association of Marina 
Industries (AMI). All companies in the Guide are members of AMI. AMI represents a diverse 
membership of nearly 1,100 marinas, boatyards, yacht clubs, public/private moorage basins, 
and marina suppliers around the world. These companies provide slip space for over 165,000 

recreation watercrafts and employment for over 8000 marine tradesmen and women.

http://flash-pub.com/pub/ebooks/1ae4918059/#/0
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Association of Marina Industries 
Offers Golden Opportunity 

Scholarship

AMI has partnered with Golden Marine Systems LLC 
to provide the Golden Opportunity Scholarship. The 
scholarship is intended for marina industry professionals 
looking to attain the highly coveted Certified Marina 
Manager (CMM) or Certified Marina Operator (CMO) 
certification and to be used toward the tuition to the 
Intermediate Marina Management  (IMM) or the Advanced 
Marina Management (AMM) courses. For more...

Bigger and Better

By Eric Colby, Trade Only Today

Derecktor’s new facility in Fort Pierce, Fla., is being 
developed to cater to the megayacht market. When the 
151-foot Vitters Unfurled cruised the east coast of Florida, 
the crew needed to pull into port to deal with engine 
issues. While that might not sound like much of a concern 
to a smaller-boat owner, there aren’t many places on either 
side of the Sunshine State that can accommodate a sailing 
yacht of her size, especially her 16½-foot keel-up draft and 
masts that stand more than 200 feet above the deck.

But there was one yard: Derecktor Fort Pierce. It’s 
new and wasn’t officially open for business, but it 
had the depth, frontage and overhead clearance 
for  Unfurled  to pull in. A subcontractor made the 
repairs there. “She came right in and tied off,” says John 
Koenig, communications director for Derecktor.

In April, Derecktor signed a contract with St. Lucie 
County to develop a yard for megayachts like Unfurled, and 

others up to 200 feet. The yard is on a site that the county 
purchased in late 2017. “Their reputation preceded them,” 
says Stan Payne, executive director of the airport and 
seaport for St. Lucie County. “As part of our due diligence, 
one of the first things I did was go to the Fort Lauderdale 
show, and afterward we went down to Derecktor’s Dania 
yard. They know how to maximize a facility.”

Derecktor’s initial lease on the 9-acre facility is for 30 
years, with three 15-year renewable leases for a total of 
75 years. The annual rent is $1.1 million starting Sept. 1, 
2020. Koenig says Derecktor expects to do $30 million to 
$40 million per year with the Fort Pierce business. Right 
now, the yard is in the permitting and approval phase.

Derecktor Dania can handle vessels up to about 200 
feet with a 9-ton displacement (with power lines 
restricting larger sailboats). The new Fort Pierce facility 
will have two dry docks that can handle up to 500 tons, 
and more than 300 feet of dockage without overhead 
limits. “The attractiveness to us was the direct access to 
deep water,” Koenig says. “You have a channel with a 
controlling depth of 28 feet directly off the Atlantic, no 
overhead restrictions and a turning depth of 28 feet.”

The only dredging that might have to be done would be to 
get to the correct depth to anchor a dry dock. As of early 
August, Derecktor was waiting on submerged-land lease 
boundaries that were being rewritten to the county’s 
specifications. Payne says the development dovetails 
with the expansion of the local airport. “It’s synergistic,” 
he says. “Many yacht owners have a private jet or maybe 
corporate jets, so they fly in to visit their boats.”

The port previously handled commercial shipping 
and cargo but most recently was used for loading 
hurricane-relief supplies. It hasn’t been a consistently 
working commercial port for years, which Payne says 

Industry News continued on Page 7

Haven Marina Management
Islamorada FL

Fore Points Marina
Portland, ME

Trust Port Marina 
Ontario CA

Daniel S. Natchez & Associates 
Mamaroneck, NY

AnkaMEE, Inc. 
Mission Viejo, CA

Trifecta Houseboats
Monticelllo, KY

Welcome Aboard

https://ami.membershipsoftware.org/files/Golden%20Opportunity%20Press%20Release.pdf
https://www.tradeonlytoday.com/post-type-feature/bigger-and-better
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Industry News continued from Page 5

makes the development welcome. “It dovetails with 
the desires and expectations of this community,” he 
says. “We’re not upgrading a marina. We already have 
heavy-duty facilities here. We didn’t have to scale up 
for megayachts, and the community has talked about 
this concept for quite some time.”

The county estimates Derecktor Fort Pierce will generate 
close to 900 jobs and have an economic impact of $105 
million for the region.

Construction is underway on the facility, which will 
include new offices, dry docks, 1,500-ton mobile lifts 

and crew quarters. 
It will be able to 
handle yachts over 
200 feet. 

Derecktor Shipyards
At the airport, the 
county is upgrading 
the maintenance, 
repair and overall 
hangar, and is 
establishing an 
aircraft mechanics 
and technicians 
program. This 
is similar to the 
program Derecktor 
is developing with 
Indian River State 
College in Fort 

Pierce. Derecktor has 
its own apprenticeship program, and the course at the 
school will give potential employees the certifications 
they need to enter the workforce as marine technicians.

“It’s always a concern,” Koenig says of finding workers. 
“But we’re in a good market where there are a lot of 
people who’ve worked in the marine industry.”

Work at Derecktor Fort Pierce will start with repairing 
a central building that was a commercial shipping 
facility. It will house the offices for Derecktor and for St. 
Lucie County, and will get new roofing, power, lighting 
and ventilation. Once the main building is up to date, 
Derecktor will add buildings and facilities. Fort Pierce 
will become its headquarters. “We’re planning this fall 
to start bringing in dockside work,” Koenig says. “We 
are also actively looking for a dry dock to install.”

The facility will also need its piers to support a 1,500-
ton mobile lift from Italian builder Cimolai. Derecktor is 
also strengthening the bulkhead and apron areas of the 

waterfront to transfer vessels off a dry dock onto the 
hard. Koenig says the ground may need to be dug up, 
recompacted and reinforced to support larger vessels.

The new property won’t be a marina. It will have limited 
slips for service vessels, and quarters for megayacht 
crews. And while Derecktor typically has subbed out 
paint and electronics jobs, it prefers to have its own 
employees do as much of the yacht work as possible. 
“There will be subs like there are everywhere, but 
Derecktor traditionally has done a vast majority of the 
work ourselves,” Koenig says.

The yard will have a slower, more small-town feel than 
the Derecktor Dania facility near Fort Lauderdale. “It’s 
mellow, quiet, and a more affordable and relaxed place 
to live,” Koenig says. “It’s taken a while to get here, but 
it’s looking good now.” 

This article originally appeared in the September 2019 issue.

Apply Now for Marina of the Year

Deadline October 1. 

Each year, Marina Dock Age recognizes two outstanding 
U.S. marinas (one small—fewer than 250 slips, and one 
large—250+ slips). The winning marinas are judged on 
10 different categories, including exemplary business 
practices, commitment to customer service, environmental 
responsibility, advertising and marketing, and more.
  
Following the success of last year, Marina Dock Age will 
also present awards to additional facilities that have 
excelled in specific areas of the award application, such 
as marketing, community outreach and environmental 
stewardship. Former Marina of the Year winners may 
win category awards, and marinas can win category 
awards year after year.
 
Awards will be presented at the Docks Expo in Nashville, 
Tennessee, December 3 to 5.
 
To download an application click here. 

Industry Mourns Boston BoatWorks’ 
Founder Mark Lindsay

By Reagan Haynes

Boston BoatWorks cofounder Mark Lindsay died 
unexpectedly in his Gloucester, Mass., home on Friday. 
He was 75.

Industry News continued on Page 8

https://linkprotect.cudasvc.com/url?a=https%3a%2f%2fmarinadockage.us10.list-manage.com%2ftrack%2fclick%3fu%3d9ba05653b9529f6327b0d3309%26id%3d56eea09621%26e%3dfe76c0cbde&c=E,1,3dg4ZfvRQpD2Ggz59aRi6dD1Xo-ARXc7n4EenJOVclt83eU5RLe5biUK9wCmr_Rn3WvnjeFU691da_O4yqVlYk01p4d9ANfQWxq3axdeDMqekJx29Q,,&typo=1
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“It’s still not quite real,” Boston BoatWorks cofounder 
Scott Smith told Trade Only Today en route to the 
Newport International 
boat Show on Thursday. 
“But heading to a boat 
show without Mark 
makes it more so — 
and it’s raining, which is 
perfect.”

Lindsay was 14 when 
his father helped him 
buy a kit to build his first 
boat, a Sailfish, Lindsay 
wrote in a  first-person 
account  on the website 
of MJM Yachts. Boston 
BoatWorks has built 300 
boats for MJM over the 
last 17 years.

It was that first experience of building the Sailfish with 
his father that showed Lindsay not only the unifying 
component of boating, but the connection that building 
a boat could bring by doing it with someone else.

“His enjoyment in helping me as we drilled and set the 
bronze screws in the mahogany, and planed and sanded, 
taught me the value of putting your energy into something 
you love,” wrote Lindsay last year. “I also learned how 
much fun it is to share that process with others who 
are just as excited as you are. Two summers later, away 
from home and working at my first job on Cape Cod, that 
Sailfish won a season championship for me, and I was 
hooked on learning what makes boats go faster.”

Almost singularly focused on the challenge, Lindsay 
dropped out of college during his sophomore year 
to build boats, landing a job at a Marblehead, Mass., 
boatyard where the 12-meter Nefertiti and Easterner 
were being outfitted for the America’s Cup.

Lindsay returned to college at the University of 
Pennsylvania, studying architecture, and subsequently 
focused on architectural engineering at MIT.

“The structures classes opened my mind to the 
important distinctions between stiffness and strength, 
and the materials testing lab provided a fascinating 
opportunity to load the structures and watch how they 
failed,” wrote Lindsay. “I also found myself inevitably 
drawn to the MIT Sailing Pavilion where the Charles 
River was a test tank for all our ideas on what makes 
boats go faster.”

Lindsay spent years building Olympic Class Star boats 
with champion sailor Joe Duplin — the two built their 
first epoxy boat 30 years ago. When a friend asked 
Lindsay to build him a boat in 1975, he rented a barn 
loft on Boston’s North Shore and built an International 
Fireball Class sailboat, the first of many for Mark Lindsay 
Boatbuilders Ltd. On that boat, Joan Ellis became the 
first woman to win a double-handed Worlds, and the 
first winning American in the class.

Lindsay built his International 505s using vacuum-bagged 
epoxy, carbon-fiber and Kevlar with Nomex honeycomb 
cores. In the 1980s, a grant from the U.S. Olympic Committee 
allowed him to design and build a high-temperature-cured, 
pre-impregnated epoxy Flying Dutchman.

“The boats he was building were lighter, stronger, faster, 
stiffer,” said Smith, adding that an award-winning 505 
built in 1981 named  Dump Truck  still had corrector 
weights in it during a 1998 world championship race 
it won, because it was too light. “He was disruptive 
when he was building boats 30 years ago,” says Smith. 
“Mark’s 505s have won many world championships 
over the years. In the case of Dump Truck, being able 
to win when it’s almost 20 years old is testament to the 
durability of an epoxy boat.”

Smith himself decided to launch Boston BoatWorks 
with Lindsay after being a customer.

“I was racing on a Taylor 40 that Mark built that was 
just demonstrably better than any other boat around,” 
said Smith. “We were winning races we had absolutely 
no business winning because the boat was just terrific. 
I met my wife [Karen] because she was on a boat that 
wasn’t as fast, and she said, ‘I want to race on that boat.’”

In 1996, Smith and Lindsay formed Boston BoatWorks 
at the former Bethlehem Steel shipyard in the city.

“His inquiry dial was, how do I make this a high-
performing boat?” said Smith. “Regardless of what the 
project application is, his definition of high-performing 
boats was binary: You’re either winning or you’re losing.”

That definition evolved to include taking a customer’s 
vision and adding his experience and unique approach 
to develop a solution, said Smith.

“Today we’re delivering boats using the transfer of 
knowledge that Mark’s been completing ever since we 
got into business 24 years ago,” said Smith. “He was as 
proud of the company he built and the relationships 
he developed around the boats as any of the world 
championship winners he’s built. He said that over and 

Industry News continued on Page 9

https://www.mjmyachts.com/contact/mark-lindsay?fbclid=IwAR13P5_RTOZ8FkIxhYOpd-Ba4GPUYhhOsQy1A9BSwYINta7tDV-9u55P8as
https://www.mjmyachts.com/contact/mark-lindsay?fbclid=IwAR13P5_RTOZ8FkIxhYOpd-Ba4GPUYhhOsQy1A9BSwYINta7tDV-9u55P8as
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over again: ‘We are in the relationship business. We’re 
building relationships around wonderful experiences 
on the water.’ That’s what high performing now means. 
It’s not binary, or about winning a trophy. It’s the 
experience of being on the water, and, am I achieving 
my goals in a boat that is high performing and durable? 
Durability has been a key in everything that Mark does.”

MJM Yachts founder Bob Johnstone was attracted 
to Boston BoatWorks because of the materials and 
processes that put a premium on craftsmanship, 
controls, and the right application in the right place, 
said Smith.

“It wasn’t a construction method that was readily 
picked up in the motorboat industry,” said Smith. “In 
the motorboat industry, horsepower is cheap and you 
can overcome a design deficiency by putting more 
outboards on the back. That’s the design loop we 
stay out of by building boats stronger, lighter, more 
durable. But you have to have a project proponent like 
MJM Yachts, who imagines how to take advantage of 
high-strength, lightweight, durable construction. You 
have to have a designer like Doug Zurn who knows 
how to translate something stronger, lighter, and more 
durable into something people want.”

One of MJM Yachts’ “great strengths” is the dedication 
and enthusiasm of the building team at Boston 
BoatWorks, said Bob Johnstone in a 2017 Q&A 
with Soundings Trade Only.

“They love talking about it,” said Johnstone. “No one 
else was available with 35 years’ experience building 
epoxy composites to start building MJMs at the time 
in 2002. We went from tooling to the launch of the 
first 34z in eight months for the Rockland, Maine, boat 
show. Doug Zurn had interned at Boston BoatWorks 
as a young designer, and communications were good. 
Mark Lindsay and Scott Smith were excited to build 
MJMs, and to this day engage with owners on plant 
tours, boat shows and owner rendezvous.”

Marinas Struggle with Flood 
Insurance

By Reagan Haynes, Trade Only Today

FEMA’s rates are up, while private carriers are starting 
to return to the market

Until a few years ago, Freedom Boat Club founder John 

WESTECH’S
BROCK DOCK

SYSTEM
EASY TO INSTALL. EASY TO MAINTAIN.

EASY TO ENJOY.

Easy fastening with our Clip Strip system

Hidden screws keep spacing uniform

Single board replacement

100% vinyl – no painting, staining, or sealing required

High color retention, boards won’t fade or discolor

Great traction and high slip resistance

Low heat retention

CONTACT US TOLL-FREE AT 866-423-2385 or 
CUSTOMERSERVICE@WESTECHBP.COM

Why choose the Westech Brock Dock system?

Our wide national network of distributors 
are ready to help with your custom 

design and installation!

Industry News continued on Page 10

https://www.tradeonlytoday.com/industry-news/national-sailing-hall-of-fame-member-bob-johnstone
http://www.westechbp.com
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Giglio was paying about $3,000 a year for flood insurance 
on his Venice, Fla., marina, which is on less than an acre 
of water. Then the Federal Emergency Management 
Agency updated flood maps to reflect rising waters, as 
well as flash-flood threats from development.

Giglio’s flood insurance premium shot up to $30,000 a year 
before leveling off at $20,000 last year. “We own some 
marinas in addition to the boat club itself, and we have 
seen an unbelievable spike in insurance rates,” he says.

Like many, Giglio gets his flood coverage through FEMA 
because there are few insurance companies that offer 
it to marinas; in his area, there are none. In 2017, 
FEMA reports it had written 1.73 million flood policies 
for businesses and home owners in Florida, by far the 
most of any state. Texas came next with nearly 600,000 
policies, and Louisiana was third with about 495,000 
policies. All are in hurricane-prone states that have 
experienced major storm damage in the last three years.

And marina owners can’t go around the system. Giglio, 
for instance, appealed to the bank to let him set up 
an escrow account dedicated to flood damage, and 
said he would offset any additional costs. The bank 
refused. “It’s pretty crazy what’s going on,” he says. 
“If you finance the building, the bank requires it. It’s a 
frustrating component of property ownership.”

Insurance companies are frustrated, too. As it turned 
out, with Giglio’s 3,500-square-foot building, FEMA was 
right: It did flood, with rain runoff coming from parking 
lots and sidewalks after a strong storm. “There’s so 
much building going on along the west coast of Florida 
that the water has nowhere to go but down the street, 
and it flooded out our building,” he says, adding that 
even the higher-premium plan turned out to be a 
bargain. “I’m glad I had flood insurance because [the 
damage] cost about $100,000.”

The Biggert-Waters Act
The federal flood insurance program changed right 
around the time Hurricane Sandy hit in 2012, but it 
wasn’t related to that storm’s coastal surge. Rather, 
the change was the result of legislation enacted after 
Hurricane Katrina, says Greg Wright, president of John 
B. Wright Agency, an insurer in New Jersey. 

Among other things, the Biggert-Waters Flood Insurance 
Reform Act of 2012 stated that the FEMA program 
must collect enough in flood premiums to cover losses. 
After Hurricane Katrina, there wasn’t enough money to 
cover losses, so the U.S. Treasury wound up financing 
the damages, Wright says.

Industry News continued from Page 9

The law also required FEMA to establish an ongoing 
mapping program to review, update and maintain flood 
insurance rate maps, including all areas within 100- 
and 500-year floodplains and residual risk areas. Those 
maps take into account not only changing floodplains 
and tides but also development, which increases the 
risk of runoff flooding during downpours.

“The issue with climate change is that there is additional 
tidal surge that goes farther into properties that is more 
forceful,” causing what had historically been 100-year 
floods to occur as frequently as every decade, says Jamy 
Madeja, an attorney with Buchanan and Associates who 
represents the Massachusetts Marine Trades Association. 

“The amount of water that pours out of the sky at one 
time is increasing also. The stormwater systems meant 
to carry water are overflowing and not carrying the water 
toward locations they were intended to.”

Between that problem and climate change, Wright 
says, “marinas are getting hit in the head.” Madeja says 
that in Massachusetts, many insurance companies are 
getting out of flood coverage altogether. “The ones 
who are left are well aware of these risks,” she says, 
“and their pricing has changed.”

A Silver Lining
In a positive change for marina owners, rising federal 
program premiums are attracting some insurance 
providers to get back into marina coverage, Wright 
says. “There is a silver lining to this,” he says. “The 

Industry News continued on Page 11

Though expensive, yards and marinas can be engineered to 
withstand storm surge.
Coast Guard

Climate change is causing stronger storm surges that hit marinas 
with more force.
MMTA
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free market has decided to enter the flood insurance 
market throughout the entire world, especially in the 
U.S. We’re kind of weird. We still allow coastal building 
and development, whereas Europe doesn’t allow it 
much. The rates that had to be increased by law are 
becoming adequate enough where the free market 
feels it can make a profit by jumping in.”

Companies getting in include Markel Specialty, Chubb 
Insurance, AIG and Philadelphia Insurance Companies, 
which is part of Tokio Marine Holdings. The list of 
private firms includes Lloyds of London syndicates, 
which is not a traditional insurance agency; rather, it’s 
an office that allows people with wealth to bet on a 
risk, Wright says. “Most of them are international, [and] 
they’re writing insurance policies that don’t exclude 
flood- or land-based damage,” he says.

While rates are rising, the free market is tempering how 
quickly they’re going up, Wright says. Private companies 
also are offering types of coverage that marinas and 
boatyards haven’t been able to obtain for years, such as 
broader coverage and replacement costs; compensation 
if a business loses income because of flood damage; 
and building ordinances, which means that instead of 
covering comparable repairs, insurance covers some 
improvements to prevent future flood damage, he says.

The coverages are also including some of the tools and 
contents of the buildings, as well as hulls and engines, 
which are typically not covered — albeit with higher 
deductibles, Wright says. “That just shows you how 
aggressive competition is going to start getting,” he says.

Self-Insuring
The various coverages for different items are complicated. 
Federal program mapping only affects land-based 

structures and items such as computers inside a building. 
It does not include tools, equipment, dealer inventory, 
docks and secondary structures. “Those items are still the 
wild West — they’re not regulated by any state,” Wright 
says. “It’s an absolute free-for-all from one carrier to the 
next to negotiate a price based on what they think they 
need to make a profit.”

Given that reality, some marina owners opt out of the 
market altogether. Seventy of the marinas Wright covers 
do not carry flood insurance. “They manage the risk of 
flood themselves, especially these older marinas and 
dealers who have been around for a long time,” he says.

Those properties often are paid off, so the owners 
don’t have to adhere to a lender’s requirement to carry 
insurance. “With the premiums being charged, they don’t 
feel like it’s worth it over a period of time,” Wright says.

For example, Wright’s office on Judas Creek, a tributary 
to the Manasquan River, has flooded once in 32 years, 
causing $25,000 worth of damage. But the annual flood 
premium was $4,000, meaning it would’ve cost Wright 
$128,000 to insure against that risk over time.

“If you finance the building, the bank requires [flood 
insurance]. It’s a frustrating component of property 
ownership.” — John Giglio

Government Investment
As waters continue to rise, Madeja says she would like to 
see state and federal governments contribute more toward 
infrastructure improvements and turn more coastal 
properties over to marinas, since they can be engineered 
to be nearly flood-proof, or at least flood-resistant.

Industry News continued on Page 13Climate change is causing stronger storm surges that hit marinas 
with more force.
MMTA

Some marinas manage the risks of flooding without carrying 
insurance.
Boat US
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There’s pressure for marinas and boatyards to pay 
all the costs of repairing or raising seawalls, but 
they don’t always own the property, Madeja says. In 
Massachusetts, for instance, the property is owned by 
the state; however, the state government is reluctant to 
pay for repairs on commercial space that it rents to the 
marina, creating a more complicated insurance issue.

“If they can’t dredge, they’re just going to get flooded 
on land,” Madeja says. “If you dredge out a bed, you’ve 
got more room to contain water. Many places aren’t 
dredging even though it’s a Commonwealth-owned 
property. That’s because on top of that Commonwealth-
owned property are privately owned docks.”

Forward-thinking jurisdictions are looking at ways 
to ban development in areas that are never going to 
be climate-safe, but they are not thinking about the 
fact that boatyards and marinas can be engineered 
to withstand coastal surge, Madeja says. “You can 
build them safely if you have the right materials and 
sophisticated engineering,” she says. “The problem is, 
renovating existing facilities costs a fortune that most 
businesses don’t have.”

The permitting process for elevating a seawall 
and channeling tidal surge is still complicated and 
difficult, Madeja adds. “If the government owns the 
infrastructure, they should pay for repairing the 
infrastructure,” she says. “If the government doesn’t 
own the infrastructure, they should find ways for a 
private party to make use of the engineering that’s 
available by making the permitting process more 
streamlined for adapting to climate change.” 

This article originally appeared in the September 2019 issue.

Rebuilding Mode

By Eric Colby, Trade Only Today

After hurricanes Florence, Michael and Harvey, marinas 
learned what worked, what didn’t and how to plan for 
the future.

When Scott Burt pulled into the parking lot at Pirate’s 
Cove Marina in Panama City Beach, Fla., after Hurricane 
Michael last October, he saw crews from NBC, CNN and 
The Weather Channel. They all had set up remote studios 
to report on the damage from the storm, which made 
landfall as a Category 5 with winds stronger than 150 mph.

The collapsed mega-barn at Pirate’s Cove was so 
visually arresting that it became the face of the region’s 

wreckage. “We’ve been through a lot of blows and 
surges, and written a lot of hurricane plans, but for 
a Cat 5, you just can’t prepare,” says Burt, managing 
partner of North Lagoon Partners, which owns Pirate’s 
Cove and the barn that held 425 boats in racks. “It just 
imploded, and it was shocking, the amount of damage.”

An older, second facility, which staff called the “legacy” 
barn, sustained even more damage. “The wind picked it up 
and dropped it right back down on the ground,” Burt says. 
“There’s no question it was hit by some form of a tornado.”

Across Grand Lagoon in Panama City Beach, Lighthouse 
Marina — also owned by North Lagoon Partners — was 
newer and fared better. A wall caved in but was rebuilt. 
Today, both marinas are back up and running, as are 
numerous others from the East Coast to the Gulf of 
Mexico that severe storms have damaged in recent years. 
Michael, the first hurricane to make landfall in the United 
States as a Category 5 storm since Hurricane Andrew in 
1992, was responsible for 16 deaths and about $25 billion 
in damage. It was the fourth Category 5 hurricane to make 
landfall on record. (The Labor Day Hurricane in 1935 and 
Hurricane Camille in 1969 are the others.)

Although it was rated as a Category 2, Hurricane 
Florence caused an estimated 54 deaths and $24 billion 
in the Carolinas alone. Burt and others say that while 
those marinas continue to rebuild, they are taking stock 
of what held up and what didn’t, as well as applying 

After: Michael’s 150-plus-mph winds destroyed the building. 
Pirate’s Cove

http://marinassociation.org/imbc
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lessons learned, no matter whether the marinas are in 
Florida, North Carolina or Texas.

Florence’s Surge
When Hurricane Florence hit New Bern, N.C., last year, 
there were 185 boats in the slips at Grand Marina. 
The storm surge maxed out at 12 feet, but most of 
the pilings were at least 13 feet tall, and the wave 
attenuation wall that had been installed 20 years ago 
did its job. Only four boats sank. “The surge hit the wall 
at about 6 feet and came out at 1 foot,” says Jeremy 
McConnell, dockmaster at the marina.

The marina’s G dock is 712 feet long, and the wall 
that marina company Meeco Sullivan designed is 
constructed from the center of F dock to where it 
connects to G dock. The surge fed water right into the 
wall, which was the plan. It worked.

But that infrastructure was only one reason so many 
boats were spared. Five days before Florence hit, Grand 
Marina had 220 boats from 20 to 65 feet in the marina. 
Some owners hauled them out while McConnell and his 
crew got to work. “We were pretty much given a four- to 
five-day notice,” he says. “We went to every single boat 
throughout the marina and worked with the owners 
and four-post-tied each boat. The hard work that went 
in prior to the storm made quite a difference.”

McConnell contacted the city and had the electricity 
to the docks shut down, and he disconnected water 
fittings. There was some damage to the marina’s water 
lines, but it was minimal.

Although most of the docks at the marina came through 
the storm in good shape, McConnell says, Meeco 
Sullivan has since designed new docks and pilings from 
the center of F dock to G dock, and Crofton Industries 
of Portsmouth, Va., will be doing the update.

Harvey’s Initial Punch
Though most people remember the nearly 4 feet of 
rain that inundated the Houston area when Hurricane 
Harvey lingered over Texas, its winds were clocked 
around 150 mph near Cove Harbor Yacht Club and 
Boathouse Resort in Rockport when the storm first hit. 
“You could see where our lift stations were picked up 
and thrown out in the middle of the bay,” says Heidi 
Duplechian, the marina’s general manager.

She says the floating docks held up well, the roofs came 
off the covered slips, and 365 boats had to be extracted 
from the drystack buildings. Roof and Rack constructed 
the buildings, one of which was rated for 100-mph 

winds and the other for 130 mph. Cove Harbor has 
since had Roof and Rack erect new buildings rated for 
150 mph on the same slab. “From beginning to end, we 
opened the first building in a year,” Duplechian says.

About 200 of the 365 boats were saved, and Duplechian 
says the only delays in the reconstruction came because 
the marina had to get permission from boat owners to 
move the vessels to get forklifts out of the buildings.

The biggest lesson the management team learned was 
how it needs to handle insurance. Duplechian says the 
facility had to deal with 36 insurance companies. “We 
had clients who were underinsured and who let their 
insurance lapse,” she says. “We’re making sure they carry 
additional insurance and that we’re additionally insured.”

At Redfish Bay Boat House in nearby Aransas Pass, 
Texas, general manager Mike Moore says there was 
dock damage, but the boats inside the rack storage 
building were unscathed. “Not one boat was hurt,” he 
says. The outer skin on the north side of the building 
and a couple of panels on the south side peeled off, but 
otherwise the buildings that Ohio-based Golden Giant 
manufactured to Category 4 standards stood up well.

The marina has 1,500 linear feet on Aransas Pass, plus 35 
slips and a pavilion that can accommodate 200 people. 
As an indication of how strong the winds were, an 8-by-
14-foot barbecue stand that was bolted into concrete 
is gone. Moore has no idea where it wound up. And a 
flying sign crushed an 18-by-22-foot storage building.

The key to the rack storage building holding up was 
a large, tube-like anchor that secures the doors. The 
anchor sits in the middle of the doors and bolts into the 
concrete to hold them closed. “When that door didn’t 
open up, it stopped major damage,” Moore says. To 
provide additional assurance that the door would stay 
closed, marina employees parked a forklift with forks 
against the door.

In the future, Moore says, the marina will offer local 
boat owners the opportunity to pay to store their boats 
inside the building, even if they’re not slip customers. 
“We’re going to put out an ad letting people know they 
can make a reservation with a deposit,” he says. “There 
were a lot of people we had to turn down.”

And even with the overall success of the company’s 
hurricane plan, Moore says he and the office manager 
are looking at ways to improve it. “We’re modifying our 
hurricane preparedness plan to get ready for the next 

Industry News continued on Page 15
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The drystack collapse at Cove Harbor Marina in Rockport, Texas, 
prompted the owners to install a new building with a higher 
wind rating. 

Industry News continued from Page 14

time, but I give us a B-plus for how we did,” he says. 
“We did everything we could to protect our customers’ 
investments.”

Michael’s Mayhem
Back in Florida, Burt says that in the future, he will have 
a satellite phone prior to a large storm’s arrival. The 
crew from The Weather Channel let him borrow one, 
and it made a huge difference in contacting business 
partners to get started on recovery efforts.

One discovery he made was almost by accident. The 
OnStar vehicle communication system in his truck was 
operational through AT&T, so Burt used it as a hotspot 
to send information to his company’s social media 
director, who is based in Mobile, Ala. The employee 
posted updates to social media to keep customers 
informed. “Customers were freaking out,” he says. 
“We posted to social media over and over again, and 
everybody was appreciative of that.”

When owners showed up to check on a boat, marina 

staff accompanied him or her to see the vessel or take 
a photo, to provide some peace of mind. In return, 
the customers surprised Burt. “I’ll never forget how 
gracious our customers were,” he says. “The gifts and 
truckloads of supplies they brought in — hot meals, 
you name it — it was amazing.”

Another lesson learned was that the crew at Pirate’s 
Cove overpacked one of its two drystack buildings by 
offering storage in the aisles, and by moving trucks 
inside. The number of boats and trucks made it difficult 

to get inside with cranes when it was time to remove 
debris. “It involved carefully plucking and cutting, and 
boats and beams, and trying to not have the barn fall in 
during the process,” he says, adding that he won’t offer 
storm storage in the future.

Burt estimates that damage totals were close to $7 
million, and that about 130 boats sustained damage. 
“We had a lot of boats with significant damage in our 
older legacy barn, but in the newer mega-barn, I only 
had to total one boat,” he says, adding that Lighthouse’s 
barn was back within two months and the mega-barn 
at Pirate’s Cove was at 95 percent capacity this past 
July. “If you drove by it today, you would have no idea 
that it had been nearly destroyed,” Burt says.

The best thing he had in place to help with storm recovery, 
Burt says, was strong relationships. “If you’ve got great 
relationships and people know you pay your bills, it will 
save your backside,” he says. “Everything was done in that 
parking lot on a handshake basis. I’m not being sued. I 
didn’t sign a single contract in the entire process.”

A little foresight also helped. Burt runs Coastal 
Marina Management, which runs seven marinas in 
the Southeast. He bundles all the insurance coverage 
through a master policy to maximize purchasing 
power. “During the good years, we would purchase 
more insurance. I bought stuff we never had before, 
like business interruption insurance,” Burt says. “We 
kept ramping it up and ramping it, and I got lucky.”

When a representative from his insurance company, 
Illinois-based RLI Corp., arrived at Pirate’s Cove and 
Lighthouse marinas, he asked how Burt was doing on 
cash. “We were well into the process, and he knew we 
were going to blow through money,” Burt says. “He 
knew he had to keep me liquid. He said, ‘I’m going to 
send you a million dollars,’ and the next week he wired 
it.” Even with all the damage, the company renewed 
both marinas’ insurance policies with what Burt called 
a “very modest rate increase.”

Not all marinas in the area came through the storm 
as well. City-owned Panama City Marina is a total loss 
that will take two years to get back up and running, 
according to a worker who asked not to be identified. 
“If more boaters had removed their boats like they’re 
supposed to, quite possibly there would have been less 
damage, but we had 100 boats in there,” he says.

He estimates that there were 80 boats under water 
after the storm, plus four docks on the incoming-

Industry News continued on Page 16
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wind side of the marina. “What we had basically was a 
50-mile-wide tornado,” he says.

There are still a handful of boats on the bottom, 
serving as a reminder about the importance of storm 
preparations for the future. 

This article originally appeared in the September 2019 issue.

Reinventing the Marina World

By Michael Verdon

Anyone paying attention to the marina space knows it 
has seen the most M&A activity in the industry. Unlike 
the now-dwindling flurry of acquisitions by boatbuilders 
and equipment manufacturers, marinas are still a hot 
commodity.

The sector’s two largest players, Safe Harbor and 
Suntex, weren’t even around six years ago (though 
Safe Harbor is an offshoot of Marinas International, 
and Suntex has multiple marina veterans). Now the 
two are making regular headlines with $10-plus-million 
acquisitions of marquee marinas and boatyards.

Thirty years ago, Westrec was in a similar position as the 
main marina consolidator. The former giant has since 
settled into being a sizable but stable company with 22 
marinas, without a continuing appetite for acquisitions 
— at least not on same scale as Safe Harbor, with 85 
marinas, and Suntex, with 45 facilities. And counting.

Flush with private-equity money, these companies show 
no signs of slowing down. Southern Marinas, with a 
$500,000 war chest, also entered the fray this summer 
and expects to have eight to 10 marinas by year’s end. 
Companies such as Oasis, Morningstar and others, 
including some non-U.S.-based companies, are also 
entering the acquisition game with eyes wide open.

With the current feeding frenzy, valuations tend to be 
high, and competition is fierce. It’s a good time to own 
a high-end marina or yard. Even midrange marinas, 
valued from $3 million to $5 million, are attracting 
wealthy individuals and small corporate buyers. Several 
hundred marinas are now for sale, and with an aging 
owner demographic, that number will increase.

Time will Tell
This is good news for the owners of the properties, of 
course, but what about the marina and boatyard sector 
in general? Time will tell.

Several aggregators and dockominium business 
models that surfaced in the last boom were escorted 
out by bankruptcy courts in the downturn.

In the near term, it’s gratifying to see owners who have 
put a lifetime of work being able to cash out. The M&A 
fever also impacts a relatively small percentage of the 
estimated 12,000 marinas nationwide — about 3,500 
are considered A-listers, so the big players may end 
up acquiring maybe 10 percent of those as they move 
down into the sub-$10 million market.

Will service be the differentiator? Most consolidators 
have plans to invest in infrastructure upgrades or service 
improvements to justify the slip and service price hikes 
that are bound to come. Some have five-year plans for 
infrastructure improvements, while others invest right 
away to upgrade their new properties.

Service has become one of those buzzwords that 
everyone loves to hold out as a differentiator, and once 
again, time will tell if the marketing hype lives up to the 
reality for boaters living under the new marina owners.
Annapolis, Md.-based Oasis Marinas has introduced 
a concierge concept taken from the luxury hotel 
industry. CEO Dan Cowens, who spent 20 years in 
hotel management, puts the staff through training 
programs similar to the Four Seasons. Oasis dock 
hands, or “service associates,” do everything from 
making restaurant reservations to finding babysitters 
for visiting boaters.

Its Snag-A-Slip app adds another level by letting transients 
book slips not only at marinas, but also at residential 
slips. “I always thought it was crazy that you could book 
a flight from your smartphone any time, but you needed 
to call between 8:30 and 4:30 Monday to Friday for a slip,” 
Cowens says. His bottom line on service: “We should all 
be making the pie bigger, and the way we do that is by 
providing better service to the customers.”

Split-Personality Marinas
Newer marinas are also adopting a split- personality 
between community outreach and privacy for boat 
owners. Many have slips, but also sailing programs, 
boat clubs and boat rentals.

ONE°15 Brooklyn Marina, the first new marina in the 
New York City area in years, is a perfect example. It’s a 
100-slip marina that can facilitate 16- to 100-foot boats, 
with a bar, restaurant, bakery, Harbor Club (read: yacht 
club) and a wave-attenuating system that ONE°15 had 
engineers design after they couldn’t find an attenuator 
to tame New York Harbor’s confused wave patterns.
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Beyond the upscale yacht club element and million-
dollar view of the Manhattan skyline, the marina 
also has a “Community Dock” with a fleet of member 
sailboats, a sailing school for the public, kayak racks 
and access for nonprofit boating programs. It also has 
the only ADA-compliant dock ramps in metro New York.

“The Community Dock will be the last piece as we 
continue to ramp up,” says Estelle Lau, ONE°15 deputy 
CEO. “It’s very important to us and integral to the 
success of the marina.”

Another interesting part of this new marina is that 
its owner, Arthur Tang, is based in Singapore and is 
developing similar projects in southeast Asia. “He 
understands that if you open the waters to different 
types of people, they will come,” Lau says. “Our marina 
in Singapore, for instance, has just 250 boats but 4,000 
members. Our goal is to get people to engage in the 
boating lifestyle without necessarily having the expense.”

Tang’s goal is perhaps the clearest direction for where 
the marina world should head if it really wants to 
reinvent itself. 

This article originally appeared in the September 2019 
issue of Soundings Trade Only

Snag-A-Slip Acquires SlipSure

By Michael Verdon, Soundings Trade Only

Snag-A-Slip said it has acquired SlipSure. Terms were 
not disclosed.

Annapolis-based Snag-A-Slip describes itself as “the 
leading online boat reservation service,” and SlipSure 
as “the largest app for instant and same day boater 
bookings.”

“Snag-A-Slip’s mission is to make booking slips seamless 
and as easy as possible for both for boaters and 
marinas. The acquisition of SlipSure accelerates our 
mission by increasing the number of partner marinas 
that let boaters instantly book,” said Dan Cowens, 
founder and CEO of Snag-A-Slip in a statement.

Snag-A-Slip says it has a network of more than 700 
partner marinas from Canada to the Caribbean. In 2019, 
Snag-A-Slip opened its platform to private docks “to 
create more choices for boaters,” said the statement.

“We all know why we like Hotel Tonight, Airbnb, Uber 
and other apps. They have a way of giving us more 
choices, while simplifying those choices,” said Sherrie 
Norton, co-founder of SlipSure, in the statement. “This 
is exactly what we set out to do when we created 

Industry News continued on Page 18

https://www.tradeonlytoday.com/industry-news/snag-a-slip-acquires-slipsure
https://images.saymedia-content.com/.image/cs_srgb/MTY2ODg0MTg2MjQ4OTgwMzMy/snag-a-slip-acquires-slipsure-the-largest-same-day-booking-reservation-application-for-boaters.pdf
https://marinaassociation.org/marina101
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SlipSure. We are delighted to take this vision to new 
heights with Snag-A-Slip.”

Paul and Sherrie Norton will be joining the Snag-A-Slip 
advisory board.

U.S. Coast Guard Releases 2018 
Recreational Boating Statistics 

Report
Source: Trade Only Today

The U.S. Coast Guard yesterday released its 2018 
Recreational Boating Statistics Report. According to 
the report, there were 633 boating fatalities in the U.S. 
last year, a 3.8 percent decrease from 2017. The report 
also said that recreational boating injuries were down 
4.5 percent (2,629 to 2,511) in 2018 compared to the 
previous year.

“While these decreases are encouraging, there are still 
too many deaths and injuries that could be avoided 
through the use of life jackets and eliminating alcohol 
consumption while operating a boat,” said Capt. Scott 
Johnson, chief of the Office of Auxiliary and Boating 
Safety at Coast Guard Headquarters, in a statement.

The Coast Guard reported that alcohol continues to be 
the leading known contributing factor in fatal boating 
accidents in 2018, accounting for 100 deaths, or 19 
percent of total fatalities.

“It is heartbreaking to realize that more than 100 
people could still be alive today had alcohol use been 
curbed,” Johnson said. “Anyone who’s spent long 
periods of time out on the water knows that alcohol 
consumption, when combined with fatigue from sun 
and wind exposure, will severely hinder a person’s 
ability to make good decisions and maintain awareness 
of their surroundings.”

The report also shows:

• The fatality rate was 5.3 deaths per 100,000 
registered recreational vessels, which tied as the 
third lowest rate in the program’s history. This 
rate represents a 3.6 percent decrease from 
last year’s fatality rate of 5.5 deaths per 100,000 
registered recreational vessels.

• Property damage totaled about $46 million.
• Operator inattention, improper lookout, 

operator inexperience, machinery failure, and 
excessive speed ranked as the top five primary 
contributing factors in accidents.

• Where the cause of death was known, 77 percent 
of fatal boating accident victims drowned. Of 
those drowning victims with reported life-jacket 
usage, 84 percent were not wearing a life jacket.

The most common vessel types involved in reported 
accidents were open motorboats, personal watercraft, 
and motorboats with interiors. Vessel types with the 
highest percentage of deaths were open motorboats (50 
percent), kayaks (13.5 percent), and canoes (7 percent). 

2018 U.S. Boat Registrations 
Relatively Flat

Source: Trade Only Today

Total U.S. boat registrations in 2018 edged slightly 
down, -0.8 percent, according to new data released by 
the National Marine Manufacturers Association.

The estimated number of boats in use, including 
those that are not registered, was 15.8 million in 2018, 
according to the new-boat registration section of the 
2018 statistical abstract.

“Boat registrations in the U.S. have been relatively flat 
for the past five years, with just under 12 million boats 
registered, and down from all-time highs of 12.9 million 
registered boats in 2005,” NMMA president Dr. Thom 
Dammrich told Trade Only Today in an email. “We can 
expect boat registrations to stay in this range unless new 
boat unit sales increase significantly from current levels.”

The top 20 states had roughly 76 percent of registered 
boats, and 32 percent of registered boats are 
concentrated in the top five states: Florida (925,141), 
Minnesota (819,317), Michigan (795,374), California 
(670,102) and Wisconsin (614,750).

For the 15th consecutive year, the Great Lakes region 
has had the densest concentration of registered 
boats per household, followed by the South Atlantic 
region which includes Florida, the state with the most 
registered boats.

The Great Lakes region accounted for 27.5 percent of 
boats registered by the states in 2018. It also had the 
most boats per capita, with one registered boat for 
every 6.3 households.

https://www.tradeonlytoday.com/industry-news/u-s-coast-guard-releases-2018-recreational-boating-statistics-report
https://uscgboating.org/statistics/accident_statistics.php
https://uscgboating.org/statistics/accident_statistics.php
https://images.saymedia-content.com/.image/cs_srgb/MTY2NTE0MDE2NzA3OTQ1Njk1/us-coast-guard-releases-2018-recreational-boating-statistics-report.pdf
file:///Users/susanely/Dropbox/Lighthouse/Advocate/2019/Advocate%20September%202019/Total%20U.S.%20boat%20registrations%20in%202018%20edged%20slightly%20down,%20-0.8%20percent,%20according%20to%20new%20data%20released%20by%20the%20National%20Marine%20Manufacturers%20Association.
https://www.nmma.org/press/article/22852
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Clean Marina & 
Environmental News

Volunteers Diving Into Action in 
Venice to Keep Suncoast Waters Clean
By Rebecca Fernandez (WWSB)

The surf is the lifeblood of the Suncoast, and clean water 
translates to clean beaches. So Wednesday, dozens of 
divers took the plunge to clean up any junk that had 
been dumped at the Crow’s Nest Marina in Venice.

“You don’t want to snorkel and have a bunch of garbage 
around you, so when I found out about what this group 
did, I knew it was for me,” Char DeMoss, an experienced 
diver, explained to us.

The Suncoast Reef Rovers Dive Club organizes clean-
ups like these to remove anything that could be harmful 
to marine life and possibly even interfere with boating 
and fishing activities.

“By doing a regular clean-up of the environment, we’re 
able to help the sea life and get the debris out, so that 

we don’t have that build up for rope and stuff over 
time,” Ken Lackmann, the volunteer coordinator for the 
group, said.

Just Wednesday morning, 80 pounds of material that 
could have been recycled like tires, beer bottles and 
poles were gathered from the bottom of the marina.

“That’s a large mountain of debris that nobody ever sees, 
but we bring up on a regular basis,” Lackmann said.

Without these yearly cleanups, there would be little to 
help keep things like this from wreaking further havoc 
on the ecosystem.

“It would just stay there forever until eventually like 
here, not even boats would be able to get through 
because there would be so much garbage,” DeMoss 
expressed.

The group will be in Venice again on Sunday, but this 
time at the Venice Fishing Pier. They still need volunteer 
divers, snorkelers and kayakers. All the information on 
how to sign up can be found here.

https://www.mysuncoast.com/2019/09/04/volunteers-diving-into-action-venice-keep-suncoast-waters-clean/
http://suncoastreefrovers.org/
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Become a Certified Marina Manager (CMM) 
or Certified Marina Operator (CMO)

CMM/CMO
Certified Marina Managers (CMM) and Certified Marina Operators (CMO) are marina professionals who have 
completed an extensive training and certification process through the globally recognized International Marina 
Institute (IMI) and embrace the continuance of education and training for themselves and those who work within 
the marina industry.

How do I become a CMM or CMO?
Step 1

Attend the Intermediate Marina Management Course (IMM). This course focuses on marina operations, 
policies, and procedures. Marina-man-agement pros offer their expert thinking about business issues and 
challenges throughout the industry.   

Topics include marina-law risk and liabilities, fire and emergency-response planning, environmental 
management, health and safety compliance, and personal self improvement skills

*Must have one year of marina management experience to attend.

Step 2

Attend the Advance Marina Management Course (AMM). Through small groups, interactive workshops, 
and specific case studies, the AMM course examines such topics as profit-center management, regulations and 
permit-ting, operations, marina law, human resource management, risk management and loss control, 
improving the quality and value of services, policy and procedure manuals, business strategy and financial 
management, marketing, promotion, and pricing.

The AMM offers its graduates a national and international business perspec-tive on management issues, and a 
long-term network of international con-tacts to rely on in the future.  

*Must have three years of marina management experience and attended IMM Course.

Step 3

Upon completion of the IMM and AMM courses you then apply for the certification that you qualify for, CMM 
or CMO.
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Around The World
New Zealand’s Best Marinas and 

Boatyards Named  

The New Zealand Marina Operators Association 
(NZMOA) has recognised its very best marinas and 
boatyards for 2019 at a gala dinner in Russell, New 
Zealand. 

Bay of Islands Marina has been named the NZMOA 
Marina of the Year. 

Judges said Bay of Islands Marina is truly at the 
pinnacle of the New Zealand Marina industry. They 
were impressed with its vision, its forward thinking, its 
design initiatives, and its focus on local and regional 
development. Bay of Islands Marina attracts vessels 
from throughout the South Pacific and contributes to 
the wellbeing of its region in numerous ways. 

While Bay of Islands Marina is established on one 
of the country’s oldest port sites, one of its newest 
also received special commendation from judges. Te 
Ana Marina in Lyttleton, which opened in May 2018, 
was highlighted for reviving recreational boating 
in Canterbury, its environmentally focused designs 
developed in conjunction with Iwi, and for the creation 
of a brand new destination for both boaties and visitors. 

A small privately owned boatyard, Bridge Marina 
Travelift Ltd, received the accolade for Boatyard of 
the Year for its ability to maximise use of space and to 
think outside the square, particularly in relation to an 
impressive water filtration system it has developed. 

The boatyards at Gulf Harbour Marina and Marsden 
Point Marina received special mention for commitment 
to high standards across the board. 

Two operations in Tauranga received accolades in 
the Best Environmental Performance category: The 
500-berth Tauranga Bridge Marina Ltd won the overall 
award for thinking outside of the square to proactively 
develop and implement environmental initiatives 
within a marina that was built in a time when different 
environmental standards were in place. This includes 
impressive facilities for recycling and infrastructure for 
sewage pump outs.  With a self flushing design, this 
marina promotes pristine water clarity and abundant 
marine life.

The brand new Tauranga Marine Precinct, VesselWorks, 
opened in August 2018, was also highly praised for its 
commitment to research and investment in what is the 
most state of the art facility in New Zealand. “This is a 
new yard that will be one to watch in future awards 
programmes,” they said. 

Organised by the New Zealand Marina Operators 
Association, the awards were established to recognise 
and celebrate excellent practice in the marinas industry. 

The 2018 Outstanding Individual Contribution Award 
was presented to Brent and June Shipman of Total 
Marine. In 25 years, Brent and June have built Total 
Marine and helped to shape the industry as we know 
it today.  They started out pile driving and have made 
some gutsy decisions to get where they are today, 
creating competition and innovation in the marina 
build market.

The programme was sponsored by Total Marine 
Services, Allied Fastenings, Crombie Lockwood, and 
Bellingham Marine.  
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     Legislation &
          Partnerships

The Association of Marina Industries (AMI), starting 
this fall will roll out a series of new surveys focused on 
giving the marina industry the information it needs. In 
the coming days, we will release the 2019 Marina Rates 
and Infrastructure Survey; designed by AMI members; 
it is made for the industry by the industry. 

AMI’s new approach is to make our surveys shorter, but 
more precise, asking the questions you want answered. 
Understanding constraints on your time, all of our new 
surveys will take no more than 10 minutes to complete, 
and any marina that takes AMI’s survey will receive the 
final report free of charge. 

You can find the all-new 2019 Marina Rates and Infra-
structure Survey at AMI’s survey webpage www.mari-
naassociation.org/amisurveys. 

After the 2019 Marina Rates and Infrastructure Survey, 
AMI will release the next in conjunction with the Inter-
national Marina and Boatyard Conference in January 
2020. More information to follow. 

With the support of our members, AMI brings you the 
best data in the industry. We produced the Industry 
Trends Report, the Marina Wage Rate Report, the 
Marina Economic Impact Report, and the Marina 
Financial Benchmark Report. We also maintain and 
support the Marina Economic Impact Calculator. 

With your future contributions, AMI will continue 
to bring you the information you need to run your 
business. 

Finally, if you would like to participate in AMI’s survey 
development, or have comments or questions on our 
existing surveys, please reach out to me at EKretsch@
MarinaAssociation.org. 

Congressional Climate

By Jason Ortega

International trade continued to be a hot topic for the 
month of August. In response to President Trump’s 
increased tariffs on Chinese imports, China’s spokesman 
for the Ministry of Commerce, Gao Feng, expressed 
China’s interest in resolving the current US-China trade 
war. Instead of escalating the conflict further, Feng 
claimed that China would rather reach negotiations. 
Feng says the current focus should be removing the 
tariffs on $550 billion in Chinese goods, to prevent 
retaliation and further escalation of the conflict. Trump 
claims that further talks with China are in order, and 
China confirms that the two countries have maintained 
effective communication. Successful negotiations are 
greatly desired as Wall Street and politicians worry that 
the trade war could trigger a recession.

Despite being on recess, Congress began to feel public 
pressure to end the August recess and pass legislation 
pertaining to gun violence. At the beginning of August, 
Senate Majority leader Mitch McConnell said that 
bipartisan discussions of stricter background checks 
and red-flag laws would lead the charge in tackling gun 
violence. Many top Republicans, including President 
Trump, support further discussion of these measures. 
Vice President Pence held a roundtable discussion in 
late August with Indiana law enforcement officials to 
discuss red flag laws. Pence believes that Indiana’s red 
flag laws can be used as a blueprint for passing similar 
federal laws. Congress is expected to continue serious 
discussions on red flag laws in mid-September. 

On August 12th, the Trump administration announced 
that it would make changes to the implementation 
of the Endangered Species Act. These changes will 

By Eric Kretsch

Legislations & Partnerships continued on Page 23
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consider the economic effects of classifying a species 
as endangered or threatened. In addition, the changes 
would deny threatened species the same protections 
that endangered species receive. The changes will be 
implemented on a case-by-case basis, meaning that 
current protections for endangered and threatened 
species will not be retroactively changed. However, 
conservationists believe that the loosening of the 
Endangered Species Act will allow agricultural, real 
estate, and oil interests to develop land inhabited by 
at-risk species. 

During the month of August, the Lobbyit team reached 
out to Senator Baldwin’s office to determine their plans 

for the working waterfronts bill that they’d introduced 
in prior congressional sessions. This was part of our 
effort to provide AMI leadership with clarity on the 
best time for a working waterfront briefing. In our 
discussions with staff we learned that they are still 
determining what they’re plans are for reintroducing 
the bill and whether they’ll make any changes. At this 
time, there doesn’t seem to be much urgency on their 
part, so the best bet is the bill in the House that Rep. 
Pingree has reintroduced. 

We laid out the options to the AMI leadership and they 
have opted to go ahead with a briefing. We will begin 
working on planning for the briefing in September. 

Legislations & Partnerships continued from Page 22

http://www.surveyadvantage.com
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http://www.nationalmarinaday.org/about/register
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News From Washington
  

First-Ever Government Data on 
Outdoor Recreation’s Economic 

Impact in Each State to be Released 
Friday

The Department of Commerce’s Bureau of Economic 
Analysis (BEA) will release initial statistics on Friday, 
September 20 showing the role that outdoor recreation 
– including boating and fishing – plays in each state’s 
economy. This will mark the first-time state data 
are included in BEA’s outdoor recreation statistics, 
following the release of the agency’s national numbers 
last year, which showed that the outdoor recreation 
economy accounted for 2.2 percent of current-dollar 
GDP in 2016, or $412 billion.

An updated set of national outdoor recreation statistics 
will be released at the same time. Both the national 
and state data will cover 2012 through 2017.

The Bureau of Economic Analysis rolled out the first set 
of national statistics last year. The statistics included 
data on gross output, essentially sales or receipts, for 
various outdoor recreation activities. This year, BEA 
is expanding its lineup of national data to include 
statistics measuring how much various outdoor 
activities contribute to the nation’s GDP, also known as 
the activities’ value added. Similar to last year, BEA also 
will release data showing the role that industries, such 
as manufacturing and retail trade, play in the national 
outdoor recreation economy.

For all 50 states and the District of Columbia, BEA is 
measuring outdoor activities’ value added, but not 
their gross output. Additionally, BEA is measuring value 
added, employment, and compensation for industries 
that participate in outdoor recreation for the United 
States, all the states, and the District of Columbia.

Having a rich set of both state and national data on 
outdoor recreation to draw upon will inform decision-
making by businesses, policymakers, and managers of 
public lands and waters. Both the state and national 
data flow from  BEA’s Outdoor Recreation Satellite 
Account, which was created by a 2016 federal law 
championed by Senator Cory Gardner (R-CO) and 
Senator Jeanne Shaheen (D-NH).

The new state figures will be released as prototypes, 
and BEA may refine the methodology before producing 
official state statistics. The table format for the 
upcoming state prototype data can be found at https://
www.bea.gov/docs/regional/State-Outdoor-Rec-
Tables.xlsx. Interested parties are invited to provide 
feedback on the prototypes. Questions and comments 
about BEA’s outdoor recreation statistics can be sent to 
OutdoorRecreation@bea.gov.

For more information, please contact NMMA senior 
vice president of government and legal affairs, Nicole 
Vasilaros at nvasilaros@nmma.org or NMMA director 
of federal government relations, Callie Hoyt at choyt@
nmma.org.

Boating Industry Advocates Pound 
the Pavement in Michigan

Building on a successful year of state level advocacy, 
NMMA hosted its inaugural Michigan political fly-in 
last Wednesday, bringing top industry policy priorities 
directly to decisionmakers in the key boating state. 
Sixteen stakeholders from eleven organizations 
participated in the event at the state’s capitol, which 
featured panel discussions, issue presentations, and 
meetings with members of the state legislature.

NMMA vice president of state government relations, 
David Dickerson kicked off the Michigan fly-in by 
providing attendees with an overview of NMMA’s state 
advocacy efforts and critical issues the industry is facing 
in Michigan and across the country, including workforce 
development challenges, engaging Michigan’s new 
Office of Outdoor Recreation Industry, and stopping and 
reversing the spread of aquatic invasive species (AIS). 
With workforce shortages representing a major concern 
for marine manufacturers, NMMA invited Doug Ross, 
Senior Advisor for Michigan Prosperity and to Governor 
Gretchen Whitmer, to speak about the problem and 
provide updates on what the administration is working 
on to bridge the employment gap.

Following the workforce discussion, attendees engaged 
in panel discussions on two additional key industry 
topics: Partnering with the Michigan Office of Outdoor 
Recreation Industry and managing AIS.

News from Washington continued on Page 26
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Participants on the outdoor recreation panel included 
newly appointed Michigan Office of Outdoor Recreation 
Industry Director Brad Garmon, Patti Smith of Silver 
Spray Sports and member of the Outdoor Recreation 
Advisory Council, and Jill Sims, NMMA manager of 
Great Lakes policy and engagement. Garmon discussed 
his commitment to promoting the outdoor recreation 
industry as a backbone of the state’s economy and 
working with manufacturers to tackle challenges like 
workforce development.

The AIS discussion featured Jeff Zuercher from the 
U.S. Army Corps of Engineers and Jill Wingfield of 
Great Lakes Fishery Commission. Zuercher provided 
attendees with an update on the Brandon Road project, 
while Wingfield focused on managing a range of AIS in 
the region, such as sea lamprey, mussels, and carp.

Senator Curt Vanderwall (R-MI-35) delivered keynote 
remarks during the working lunch session, where he 
discussed his personal connection to the industry 
and highlighted the importance of manufacturing in 
Michigan.

With the educational briefings under their belts, fly 
in participants headed to the Capitol for an intense 
schedule of visits with elected officials. During the 
afternoon session, attendees met with 12 legislators 
and staffers from across the state of Michigan and 
delivered the industry’s positions on each key policy 
priority.

Michigan was NMMA’s second state level advocacy 
fly in this year – following Florida in March – and the 
association looks forward to expanding these events 
in the following years. For more information, please 
contact NMMA vice president of state government 
relations, David Dickerson at ddickerson@nmma.org, 
NMMA director of state government relations, Libby 
Yranski at lyranski@nmma.org, or NMMA Great Lakes 
policy and engagement manager, Jill Sims at jsims@
nmma.org.

Michigan Joins National Effort 
to Promote Outdoor Recreation 

Industry

Michigan Governor Gretchen Whitmer announced 
this week that Brad Garmon will serve as the new 
director of Michigan’s Office of Outdoor Recreation 
Industry – an office established earlier this year to 
build public awareness about the economic, social, 
and public health benefits of outdoor recreation and 
provide a unified voice for the diverse businesses and 
organizations that make up the industry. NMMA and 
the broader outdoor recreation community applauded 
the news, noting that they look forward to working with 
the new director and office.

“From the Great Lakes to our expansive forest lands to 
a vast network of trails, Michigan boasts unparalleled 

News from Washington continued from Page 25

Take Your Marina to the Next 
Level

The Marina Policy Guidelines Manual offers marina owners 
and managers a guide to implementing policies that will 

professionalize the management of your marina. 

Written by Carl Wolf CMM, CMI of Robson Forensic, the 
Manual provides policies covering administration, marina 

operations, marketing, financial controls, and maintenance, 
as well as safety, security and environmental issues.

Purchase now.

News from Washington continued on Page 27
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natural resources and countless opportunities for 
outdoor recreation,” said Governor Whitmer. “Our state 
is well positioned to be a leader in this new effort to 
support and promote the outdoor recreation economy. 
By partnering with a consortium of states dedicated 
to promoting the outdoor recreation industry, we will 
make sure that our work aligns with others who share 
our values in prioritizing conservation and stewardship, 
health and wellness, growing our workforce and 
strengthening our economy.”

Before his appointment to lead the Office of Outdoor 
Recreation Industry, Mr. Garmon was the interim CEO of 
the Michigan Environmental Council in Lansing. Before 
that, he served as the council’s director of Conservation 
and Emerging Issues, a role created specifically to 
support and build stronger alliances between outdoor 
recreation, economic development and natural resource 
stewardship. Garmon also has served on Michigan’s 
State Parks and Outdoor Recreation Blue Ribbon 
Panel; advised the state on its public land strategy, 
water strategy and tourism strategic plan; and been a 
member of the Michigan Heritage Leadership Council 
and the state’s Pigeon River Country Advisory Council. 
 
“Historically, Michigan has been a national leader in 
conservation and recreation issues – from inspiring 
a young Ernest Hemingway to creating the Michigan 
Natural Resources Trust Fund that’s become a national 
model for recreation funding,” Garmon said. “Now 
it’s time to apply that tradition of national leadership 
to the outdoor recreation economy, which is 2.2% 
of the national GDP already and growing faster than 
the economy overall. Michigan has several major 
outdoor vehicle, gear and apparel manufacturers 
headquartered right here that need workers, and 
lots of small or startup businesses in this space that 
are positioned to grow. This office will help make that 
recruitment and growth happen.”
 
Michigan offers more than 8 million acres of publicly 
accessible lands, 12,000 miles of state-designated 
trails, and enviable Great Lakes, rivers and streams. 
These resources provide nearly endless opportunities 
to get outdoors and enjoy nature, contribute to a better 
quality of life for residents and help anchor the state’s 
economy.

Learn more about Michigan’s Office of Outdoor 
Recreation Industry at Michigan.gov/MI-OutdoorRec.

If you have questions, please contact NMMA senior 
vice president of government and legal affairs, Nicole 

Vasilaros at nvasilaros@nmma.org or NMMA manager 
of Great Lakes policy and engagement, Jill Sims at 
jsims@nmma.org. 

Evinrude’s Jeff Wasil Represents 
Industry at E15 Hearing in 

Wisconsin

Jeff Wasil, engineering manager at Evinrude (BRP) 
recently testified before Wisconsin’s Senate Committee 
on Economic Development, Commerce, and Trade 
regarding Senate Bill 349 – a measure that seeks the 
expansion of E15, also known as unleaded 88, by 
making it easier for fueling stations to dispense E15 
and E10 from the same nozzle. Mr. Wasil conveyed the 
industry’s opposition to the legislation in his remarks, 
which NMMA echoed in written testimony.

While the bill requires that E10 remain available at gas 
stations in at least one nozzle, it would make it more 
difficult for consumers to purchase E10, as the fuel may 
only be available at a single, inconveniently located 
nozzle. Most of the fuel dispenses would therefore 
be rendered as blender pumps, in which a certain 
quantity of fuel, determined by the length of fuel 
piping from the stations tank to the dispenser, would 
contain either E15, E10 or a blend of both, depending 
on what fuel the previous customer selected. Even 
though a customer specifically selected E10, they may 
inadvertently be dispensing E15 until the fuel piping 
system is completely purged. The complexity of these 
fuel pumps and associated labeling shortcomings 
would make it more likely for misfuelling to occur.

Mr. Wasil discussed several challenges recreational 
boating consumers face with higher ethanol fuel 
blends, including phase separation, fuel system 
material compatibility issues, corrosion of aluminum 
fuel tanks, and engine performance issues. Wasil also 
discussed how the marine industry worked together 
to test, approve, and help bring to market the next-
generation biofuel, biobutanol, and the many fueling 
stations that are successfully selling this marine-friendly 
biofuel. Following his testimony –  which is available 
here  – committee members expressed interest in 
learning more about biobutanol and how future bills 
and regulatory discussions should include a pathway 
for the fuel.

Additionally, NMMA submitted written comments in 
opposition to Senate Bill 349. The association noted 
that biobutanol is a renewable fuel additive that does 

News from Washington continued from Page 26
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News from Washington continued from Page 27

not have the same dangerous effects as ethanol and 
its availability should be expanded. NMMA’s comments 
also encouraged policymakers to draft and pass 
legislation that increases consumer awareness about 
E15 with clear labeling.

NMMA will continue to monitor the bill’s progress. If 
you have questions, please contact NMMA senior 
vice president of government and legal affairs, Nicole 
Vasilaros at nvasilaros@nmma.org or NMMA manager 
of Great Lakes policy and engagement, Jill Sims at 
jsims@nmma.org.

Smoker Craft Welcomes Senator 
Todd Young at its Manufacturing 

Facility

Smoker Craft Boats, recipient of NMMA’s inaugural 
Advocate of the Year award, hosted Senator Todd 
Young (R-IN) at its facility in New Paris, Indiana last week, 
capping off a string of industry plant tours during the 
summer Congressional recess. NMMA members have 
held more than 20 plant tours with elected officials 
since the beginning of the year, with several visits still 
to come.

Ahead of the tour, Doug Smoker, president of Smoker 
Craft, and Peter Barrett, senior vice president of 
marketing and corporate development at Smoker Craft, 
gathered the company’s leadership for a discussion with 
Senator Young on pressing policy issues, including the 
detrimental effects that tariffs are causing across the 
recreational boating industry. Additionally, the group 
traded ideas on bolstering the country’s workforce, 
with Senator Young highlighting his bipartisan DRIVE-
Safe legislation, which would allow licensed commercial 
drivers between the ages of 18-21 to transport goods 
across state lines following an apprenticeship program 
with extensive training.

“We are pleased that Senator Young was able to meet 
with us and tour our facility in New Paris, Indiana,” said 
Barrett. “Our management staff was offered the unique 
opportunity to share their thoughts on the current 

business environment. Local workforce development 
and the impact of burdensome tariffs on imported 
parts and European exports was discussed at length. 
With both boating and manufacturing knowledge, 
Senator Young will make a great new addition to the 
Congressional Boating Caucus.”

If you have questions or are interested in scheduling 
a facility visit with your members of Congress, please 
contact NMMA senior vice president of government and 
legal affairs, Nicole Vasilaros at nvasilaros@nmma.org; 
NMMA director of political advocacy and engagement, 
Erica Crocker at ecrocker@nmma.org or NMMA 
manager of Great Lakes policy and engagement,Jill 
Sims at jsims@nmma.org.

Multiple Tennessee Elected Officials 
Visit Malibu Boats’ Facility

Last week, Congressman Tim Burchett (R-TN-02), 
Lieutenant Governor Randy McNally (R), and State 
Representative Lowell Russell (R-21) visited Malibu 
Boats’ manufacturing facility in Loudon, Tennessee 
where they met with employees, discussed pressing 
issues facing the recreational boating industry, and 
experienced the boat manufacturing process firsthand. 
Plant tours with elected officials are an invaluable 
advocacy tool, helping to highlight the industry’s 
important economic impact, and NMMA encourages all 
members to work with them on scheduling visits.

“I really appreciate Jack taking the time to show us 
around the plant so we could see the manufacturing 
process up close,” said Congressman Tim Burchett. 
“I’m impressed with Malibu’s facility and the number of 
folks the marine industry employs in our community.”

“Today was a great opportunity to spend time with 
Congressman Tim Burchett, Lieutenant Governor 
Randy McNally, and State Representative Lowell 
Russell”, said Jack Springer, CEO of Malibu Boats. “We 
provided them with a walk through of our Malibu and 
Axis factory, demonstrated our 2020 model year boats 
on the water, and discussed the significant investments 
Malibu is making in Tennessee. We were pleased to 
hear how supportive they are of the vibrant Tennessee 
boating industry and the boating community.”
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News from Washington continued from Page 28

If you have questions or are interested in scheduling a 
facility visit with your elected officials, please contact 
NMMA senior vice president of government and legal 
affairs, Nicole Vasilaros at nvasilaros@nmma.org or 
NMMA manager of southeast policy and engagement, 
Lee Gatts at lgatts@nmma.org.

US-China Trade War Continues to 
Intensify

Late last week, President Donald Trump announced 
that his administration will raise duties on $250 billion 
in Chinese goods from 25 percent to 30 percent and 
increase tariffs on another $300 billion in products 
from 10 percent to 15 percent. The move comes on 
the heels of recent actions by both China and the U.S. 
that have escalated the long running trade war, which 
is hurting marine manufacturers and large swaths of 
the U.S. economy.

In response, NMMA senior vice president of government 
and legal affairs, Nicole Vasilaros stated, “The use of 
tariffs as a negotiating tactic continues to unfairly 
punish American small businesses and families. We 
have said repeatedly that the administration is right to 
address China’s unfair trade practices, but the never-
ending volley of tariffs has only moved us further away 
from a deal that puts our companies and workers on a 
level playing field.

“While recreational boat building is a uniquely 
American made industry, many products that marine 
manufacturers need to remain competitive here at 
home and abroad are nearly impossible to obtain 
domestically or outside of China. Increasing the cost of 
doing business for the 35,000 businesses our industry 
supports only jeopardizes the health of our industry 
and the entire American economy.

“We urge President Trump and trade officials to cease 
the whirlwind of tariffs, return to the negotiating table, 
and a deliver a strong, sustainable trade deal that puts 
American workers and job creators first.”

More than 350 commonly used marine components, 
materials, and parts are impacted by this escalation, 
including anchors, fiberglass, fishing gear, life jackets, 
and water sports equipment.

Starting on October 1, tariffs on $250 billion in Chinese 
imports – Section 301 Lists 1, 2, and 3 – will go up to 
30 percent. Additionally, tariffs on a portion of items 
contained in the $300 billion tranche – Section 301 
List 4A – will start at 15 percent when they take effect 
on September 1. The products that comprise the 
remaining $300 billion – Section 301 List 4B – will also 
be set at 15 percent when they start on December 15.

For more information, please contact NMMA senior 
vice president of government and legal affairs, Nicole 
Vasilaros at nvasilaros@nmma.org.
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